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Cultural context ambiguities in translation for commercial purposes.  
Practical marketing Polish/English translation case study.

Abstract:
There are no two identical cultures which would have the same values, history, systems and social norms and therefore it is impossible for the effects of the source text and the target text to be the same.  The technique used to transfer cultural concepts from the source language into the target language depends on the target text reader, the target text genre, the importance of a cultural word in the text and in the case of a commercial translation like the one chosen for the purpose of this case study, on particular requirements from the client.
This paper assesses the impact of cultural implications in marketing translation of advertisement on its readership, the transfer of culture bound concepts, variations in meanings and variations in tone.
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